
Cedarville University Cedarville University 

DigitalCommons@Cedarville DigitalCommons@Cedarville 

News Releases Public Relations 

12-3-2021 

Cedarville Campaign Nearing $100 Million with Strong Giving Cedarville Campaign Nearing $100 Million with Strong Giving 

Tuesday Tuesday 

Follow this and additional works at: https://digitalcommons.cedarville.edu/news_releases 

 Part of the Organizational Communication Commons, and the Public Relations and Advertising 

Commons 

This News Release is brought to you for free and open 
access by DigitalCommons@Cedarville, a service of the 
Centennial Library. It has been accepted for inclusion in 
News Releases by an authorized administrator of 
DigitalCommons@Cedarville. For more information, 
please contact digitalcommons@cedarville.edu. 

http://www.cedarville.edu/
http://www.cedarville.edu/
https://digitalcommons.cedarville.edu/
https://digitalcommons.cedarville.edu/news_releases
https://digitalcommons.cedarville.edu/public_relations
https://digitalcommons.cedarville.edu/news_releases?utm_source=digitalcommons.cedarville.edu%2Fnews_releases%2F1466&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/335?utm_source=digitalcommons.cedarville.edu%2Fnews_releases%2F1466&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/336?utm_source=digitalcommons.cedarville.edu%2Fnews_releases%2F1466&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/336?utm_source=digitalcommons.cedarville.edu%2Fnews_releases%2F1466&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:digitalcommons@cedarville.edu
http://www.cedarville.edu/Academics/Library.aspx
http://www.cedarville.edu/Academics/Library.aspx


FOR IMMEDIATE RELEASE                                                                      
December 3, 2021 
 
CONTACT: Mark D. Weinstein 
Executive Director of Public Relations 
937-766-8800 (o) 
937-532-6885 (m) 
Mweinstein@cedarville.edu 
@cedarvillenews 
 
Cedarville Campaign Nearing $100 Million with Strong Giving Tuesday  
CEDARVILLE, OHIO -- The Cedarville University community, including alumni, parents, faculty, staff 
and friends, responded to the national Giving Tuesday campaign earlier this week by contributing 
$706,507. The money from the Giving Tuesday initiative will be used for projects within the One 
Thousand Days Transformed campaign, with the majority going to support unrestricted student aid 
through The Cedarville Fund.  
 
The campaign has already secured commitments totaling more than $98 million.  
 
“The Cedarville community continues to embrace the mission and vision of Cedarville University by 
contributing financially,” said Will Smallwood, vice president for advancement at Cedarville. “To see the 
wide cross section from the Cedarville family, including students, parents and employees, respond with 
that level of generosity on Giving Tuesday is a testament to God’s grace. We are blessed to be entrusted 
with these resources that transform lives for the Word of God and Testimony of Jesus Christ.” 
 
More than 500 donors supported Cedarville’s most recent initiative, including 116 first-time 
contributors. Also, nearly 30 undergraduate and graduate students made a financial gift, and there were 
286 gifts from parents, and 264 from alumni. The average alumni gift was $250. 
 
One Thousand Days Transformed: The Campaign for Cedarville was announced Friday, Oct. 1, during the 
annual State of the University address by president Dr. Thomas White. The announcement of this $125 
million comprehensive campaign officially started Cedarville’s homecoming activities. 
 
1000 Days Transformed Campaign Priorities: 
$92.5 million for university facilities 
$15 million for scholarships and affordability 
$10 million for enhancing the student experience 
$7.5 million for long-term sustainability through planned giving 
 
The campus buildings in the campaign project list include the Scharnberg Business Center, a welcome 
center and academic facility, the Callan Athletic and Academic Expansion, and a new residence hall for 
women students. 
 
“The One Thousand Days Transformed campaign will enable Cedarville to equip students for career 
success and lifelong impact for the Gospel,” noted White. “We are grateful for the support this 
campaign has already received from friends and family of the university, and we give thanks to God for 
the privilege of stewarding the resources He has so graciously provided.”   
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While Cedarville has conducted campaigns in previous years, this is the largest campaign in university 
history — almost six times larger than the $22 million campaign in 2010 — and its first comprehensive 
campaign. 
 
Located in southwest Ohio, Cedarville University is an accredited, Christ-centered, Baptist institution 
with an enrollment of 4,715 undergraduate, graduate, and online students in more than 150 areas of 
study. Founded in 1887, Cedarville is one of the largest private universities in Ohio, recognized nationally 
for its authentic Christian community, rigorous academic programs, strong graduation, and retention 
rates, accredited professional and health science offerings, and high student engagement ranking. For 
more information about the University, visit www.cedarville.edu. 
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